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WhatsNEXT in AI?

The evolving usage of Alin the creative
industry. Al is not entirely new.

The usage of Al in video and photos has been something we have
used for quite some time. Starting out with editorial service by ez,
Adobe Photoshop and with the addition of ‘Filters’ from Snapchat,
Al in creartive services is something we have been quite familiar wich.
But there’s an exception, and that is Al within the sound domain.
Because the innovation of sound and Al has not been focused on, but
there’s a shift happening, As the actual creators are being more in
control due to the rise of the DIY artist, more Al tools are becoming
available that allows for more creative control for the artists
themselves.
—

One of these tools is Masterchannel, a unique Al-service that allows
an artist to get studio-quality sound with a click of a button in under
10 minutes, for any songs. Masterchannel is a Norwegian start-up
focusing on sound enhancements and is founded by the German
sound engineer Simon Hestermann, the Norwegian serial
entrepreneur Christian Ringstad Schultz and the Norwegian DJ and

producer Matoma.
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The music industry is being democratized. Ever since music was being monetized
and made into an actual industry, the major labels have been the gatekeepers, For
the last few years this gatckeeper role has been shifred towards the streaming
platforms such as Spotify, Tidal and Apple Music. But there is a third shift on the
way, which is the gatckeeper role being put into the hands of the creators
themselves. This shift is happening due to the emergence of new technologies which
makes it possible for an artist to be in charge of all aspects of its carcer without being
dependent on a third party, These new technologies started with easier distribution
through digital distribution platforms and marketing platforms. Now new
technology is also helping artists with the actual creation of songs. This includes
new and easier DAWs (Digital Audio Workstations), but also the infusion of Al in
rechnical aspects such as Mastering,

One company that is leading way in this field is the Norwegian Start-Up

- Masterchannel. l\fdat' ed a unique Al-service that allows an artist

of a LY in under 10 minutes, for any
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Gaining Momentum?

While generally new company foundations have staghated or
decreased in large parts of Europe, the number of high-
quality technical startups has been increasing steadily over
the past years and has seen a large jump as a consequence of
the COVID-19 pandemic. Evaluating these new startups
accordingly has become more critical than ever, since many
products (especially in B2B settings) have become a lot more
technical. Add to this the tend of ever-increasing valuations
on technology companies, effectively raising the ceiling of
whar the assumed exit valuations could be, as well as the
amount of capital that is seeking new yield sources, and you
get a potent mix

Additionally, sustainability and climare-related factors have
seen a large uptick in their importance. No matter what
stance one takes (primarily impact or return driven),
sustainability is becoming a factor that can't be neglected,
both from a stakeholder primacy perspective as well as a
critical growth factor.

There are very different ways of accessing companies at
different stages. First Momentum Ventures is a dedicated
pre-seed investor, focusing entirely on the very first funding
events at the beginning of a company's journey, where
customers have to be identified, markets studied and che first
pilots conducted - so generally a creative and chaotc
environment. Thus, we are approaching this stage with a
"talent-first” approach, meaning that we are trving to identify
topics around which the most interesting and capable people
are clustering and that the founding team is the most erucial
facror in our decision. This implies trying to spend as much
time as possible with the founders, their targer market, and
customers, while also collecring references from former co-
workers and actors in the same industry or ecosystem.
Spending the time with the team mainly is aimed at getting a
better picture of how (not necessarily just what) the founders
are thinking and how they are approaching problems. This is
grounded in the assumption that market environments are
dynamic and that the founders are still in the process of
"discovering” their final produer and thus whatever they are
presenting today will likely change in the future. What
remains, however, is their ability to think through different
scenarios, their understanding of the industry and crucially
its history (in order to understand why something worked or
didn't work at a specific point in time), and most
importantly to still remain open to new inputs in order to at
least figure out how new information fits into their existing

meodel of the world.

FIRST MOMENTUM

VENTURES
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While we are a return-driven investor, in our investment
screening process, sustainability plays an important role.
For us, sustainability eaptures both environmental as well
as social factors - both factors that are driving markets
heavily. Thus, for us, it isn't a question of one or the
other, bur rather considering sustainability as the source
of opportunities, as there are a lot of hard problems to
solve for which plentiful rewards are offered.

One can differentiate between the impact of the firm's
operations and the impact generated by its product and
services, Startups generally leverage technology for a
greater impact, thus in most cases the impact generated
through its products heavily outweighs that of its
operations. In our approach, we are applying both
negative (exclusion of cerrain areas, ¢.g. business models
strongly relying on pollution} as well as positive screening
(locking for startups in areas with a large opportunity for
financial and environmental/social impact). In general,
we tend to find that environmental and social impact is
strongly correlated with the financial opportunity -
obviously, there can be neutral cases or cases in which the

impact is unclear or depends on the usage (eg a new
database technology) - as most bad practices won't pay
wellin the long run.
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Given the approach described above, investments meeting
those criteria can be quite different from one another.

Examples from our portfolio include cirplus, a
marketplace for recycled plastics that mukes it
economically &  operationally viable to recycle

manufacturing-grade  plastics instead of having to
produce new virgin plastics from oil, and Dive Solutions,
a provider of highly advanced simulation tooling for fluid
dynamics (think turbulent liquids and gases). While
cirplus quite clearly fits the label "sustainable”, Dive
Solurtions initially presents a less obvious case. However,
onee you realize just how much of our world has to be re-
engineered in order to be more efficient in terms of
resource use and what that means for existing and new
technologies, things become a lot clearer. Dive Solutions
helps to improve the efficiency of eg gearboxes and
electric motors, used in cars and wind turbines, so the
total impact might very well be a lot larger than that of
companies labelling themselves as "green”,

Teams have to be incredibly well versed in the technology
they are applying, but also need to understand how to
bring those innovations into economically viable usage,
how to shape policy (cirplus is, for example, leading the
charge on a new DIN norm to standardize recycled
plastics) and how to ultimately bring this technology to
the consumer.

While "sustainable investing” in many corners still has a
60s hippiesque flair, for us, it really means tackling the
largest problems facing us today. This means we need
(and are increasingly secing) a mix of the best technical
solutions with the best talent - there is not a whole lot
more an investor can ask for.

out First Momentum Ventures

First M
Germany, has been investing in highly technical pre-seed
startups tackling B2B markets in the DACH region since
2018, Its premier fund has made 24 investments out of a
Sm€ pool. A second, S0mE£, fund is scheduled to make its

entum Ventures, headquartered in Karlsruhe,

first investments in early 2022,

Contact: andreas.fischer@firstmomentum.ve
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Class of 2021

Congratulations

Therese Schwerzmann

The annual publication where they
profile 40 of FEuropes leading
Investment professionals aged under 40
for an A-Z of the must know
individuals of the FEuropean Fund
Selection Community.
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Therese Schwerzmann Therese Schwerzmann joined Bergos, an independent
Swiss private bank owned by Swiss and German
Age: 33 entreprencurs, in 2018, Since then, she has been

responsible for fund selection across equity and fixed
Role: Head of Fund Selection  income. Previously, she worked for six vears at
Rothschild as a fixed income portfolio manager.

Company: Bergos Originally from Bavaria, she moved to Switzerland to
study business administration in French and German
COllntl'y: Switzerland and gradvated from IE University in Madrid wich a

master’s in business administracion.
What’s been your best investment call?

We have broadened our fund offering wich themacic
investments which have become a cornerstone of our
product range, enabling our clients to benefic from
structural changes in the economy.
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A New Episock of BergosEd
Bews Now: The Crypro Episode

STAY TUNED!
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Disclaimer

‘L'his pulllication is for informadon and markcting purposcs (ml}-'. 1'he pm\«'idcd informacion is not lcgaﬂy binding and ncither
constitutes a financial analysis, nor a sales prospectus, an offer for invesement-transactions, an asset management mandace or an

investment idea and docs not substitute any lcgal, tax or financial advice.

Bcrgos doces not SUATANCCC the timeliness, ACCUrACY Or L'()mplctcncss of the informacdion. ‘L'he informacion is intended S()].(_:I.}" for the use
of the recipicnt and may not be forwarded to third PALtics. ‘I'his informacion may not e rcpl'oduccd in wholc or in part withour the

written conscne ()fBL‘I'g()S.

@ Copyright Bergos AG. All righes reserved

W H O W E A R E

You probably know us, but if not, here are a fow words about us.
we'd be happ}-‘ to chat more! Reach out inf()[sﬁl)crgros.ch or
next@bergos.ch are great ways to gee in touch! So herewe gor

W e are Bcrg()s, an indcpcndcnt, intcrnationall}-’ operating Swiss
Drivate Bank., ¥We¢ have a clear focus: protecing and growing

privacce walth.

Out name honots the many generations who, for more than
four centurics, fostered L‘ntrcprcncurial thinking, g-:md
cducation, and pcrsonal integrity. It cxpresses the ideals of
indcpcndcncc, vontinuity, and OPCICss o the world. We
understand, respect and value chis rcsp()nsibilit}-'.

And we are glad you arc here!
BERGOS AG

Hcadquartcrsr
Kreugserasse 3, 8008 Zirich, CH
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