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FOREWORD BY THE CHAIRMAN OF THE BOARD
DR PETER SCHMID

Bergos is a private bank with a long tradition of
\ sustainable engagement. These efforts are strongly
\ supported by the Board of Directors, composed of
successful family entrepreneurs and committed
philanthropists.

We are pleased to present this year’s Bergos ESG
briefing, highlighting key achievements from the past
year. Some of our 2025 highlights include:

Client Offering: We doubled the number of investment
\ specialists certified in ESG analysis (CESGA), enabling
\ our clients to benefit from informed, high-quality
\ investment advice. At the same time, we strengthened
our philanthropic offering through a more structured
| approach to giving and exclusive access to a network
‘ of experienced philanthropists at our second annual
networking event.

Employee Initiatives: Bergos continued to reinforce its
commitment to gender equality, driven by the Bergos
Women Network, initiated by and for our employees.

Societal Activities: Charitable donations increased by
more than 10% year-on-year, underlining our ongoing
support for children, youth development, and the arts.

/ We hope you enjoy reading the Bergos ESG briefing
2025 and discovering further highlights.




BERGOS - HUMAN PRIVATE BANKING

We are an z'fzdepmdmz‘, z'm‘ermtz’omz//y
operating Swiss Private Bank. We strive
for excellence to create and protect what
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Thanks to our holistic approach, we not only consider
the financial aspects of our clients’ lives but also view
our clients as individuals — as human beings with diverse
dimensions to their lives. We believe that people and
their human qualities, such as respect, empathy and
curiosity should be at the heart of private banking.




OUR COMMITMENT TO ESG //
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ESG COMMITMENT
|

The need to take actions in favor of environmental, societal,

and governmental considerations remains vital. At Bergos, we
~.__recognize the urgency of the situation and are committed to

Gdligning our decisions and actions with the Paris Agreement

and the United Nations Sustainable Development Goals

to achieve net zero by 2050. We continuously challenge

ourselves t9 drive posrqve change - for a better future Our deep sense of responsibility toward our planet, society,
forthe coming generations. individuals, and our clients guides all our decisions and
‘ strategic initiatives.

| « Our Planet: We aim to substantially reduce our ecological
footprint and contribute to achieving net zero by 2050.
11
‘ « Our Society: We aim to be an impactful force that drives
positive change through giving and purposeful initiatives.
/ AN « Our People: We aim to be a workplace that empowers
ESG AMBH—]ONS employees to reach their full potential.

As a Swiss Private Bank with a human focus, we believe

we have a strong responsibility toward society and the

environment. In this report, we outline not only how ESG

considerations are embedded in our investment approach

but also how we seek to lead by example through our own \
actions. By empowering our clients and our employees to
engage thoughtfully with ESG principles, we aim to support \
responsible decision-making and contribute to a more

sustainable and equitable future.

- Our Offering: We aim to enable clients to make informed
and responsible investment decisions and to foster their
philanthropic engagement.




OUR PLANET

Based in Switzerland, on the shores of

Lake Zurich, we are surrounded each day

by a landscape that reminds us how precious

our environment is. This awareness shapes

our sense of responsibility. In this chapter,

we outline the actions we took in 2025 to

reduce our carbon footprint and strengthen

sustainable practices within our organization.



OUR PLANET

Achieved in 2025 Already Implemented in Previous Years
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We maintained the offsetting of business o
/

travel-related CO2 emissions, covering
both transportation and accommodation.

This year, the Bergos Step Up Challenge took

14 place again - an environmental awareness ‘ \

campaign designed to encourage employees AN .
‘ to walk more and track their steps in small |

teams. The result was reduced use of “

commuting vehicles and increased health- e -

related activities, while simultaneously : /
strengthening team spirit across the bank. :

e

e

RECYCLING

+ 100% recycling rate for paper, cardboard, and electronic waste
across the organization

+ 100% of beverage bottles recycled within a closed-loop system

.+ Approx. 95% of paper used sourced from recycled materials

« Recycling of PET and aluminium brought in by employees

CONSUMPTION

- Continued reduction of paper usage through the digitalization of
internal processes and external documentation and publications

produced for our clients
,/

7

EMISSIONS

+ 100% offsetting of CO2 emissions related to business travel,
including both transportation and accommodation

+ 100% of electricity consumption sourced from renewable energy

- Electric charging stations are available for clients’ and employees’
cars in the parking lot

ENERGY
« Our main office operates in a Minergie-certified building, reflecting
high standards of energy efficiency and low energy consumption

+ 100% of newly installed lighting replaced with energy efficient
LED systems, including motion detectors

+ Reduction of electricity usage through an automated nighttime
power shutdown

15



OUR PLANET

Our Footprint

At Bergos, close and long-standing relationships with TONS OF COz2 EMISSIONS PER YEAR
our clients are at the heart of our Human Private Banking

approach. While digital solutions enable efficient interaction

across geographies, business travel continues to represent

the primary source of our operational carbon footprint. 400

This year, the total of business travel-related emissions

amounted to 330 tons of CO2. The increase in total CO2 350
emissions in 2025 was primarily driven by a higher share

Recognizing that some emissions are unavoidable, we partner

of long-haul air travel. 300 @

with MyClimate to offset our remaining carbon footprint 250
by supporting clean energy projects around the world.

200

6,9% total emissions 0,2% total emissions 150 @

COMPANY AND RENTAL CARS TRAIN 0.5 TONS OF CO=

22.9 TONS OF CO2
100

2, 6% total emissions 50
ACCOMMODATIONS
8.4 TONS OF CO2 0

2021 2022 2023 2024 2025

90,3% total emissions

PLANE 298.1 TONS OF CO=

*Plane & Accommodation emissions for 2025 were estimated using the compound
annual growth rate (CAGR) for the period 2022-2024 due to a change in travel service
providers leading to incomplete underlying data for 2025.
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OUR SOCIETY

Asa Human Private Bank, we aim to be an
impactful force that drives positive change

through giving and purposetul initiatives.

Philanthropic Engagement

We believe philanthropy takes many forms — from
financial contributions and volunteering to sharing
expertise and building partnerships. Our engagement
ranges from supporting the local children’s shelter
and sponsoring young talent at the Zurich Opera
House through our Artist in Residence Program (AIR),
to offsetting CO2 emissions — all with the aim of
contributing to a better future.

Over the past five years, Bergos has increased its
donations by an average of more than 10% year
over year. In 2025, Bergos increased its donations
by an additional 13%. This growth stems from a rise
in humanitarian aid, most notably the establishment
of a partnership with the organization Buy Food
with Plastic.

DONATIONS OF BERGOS EMPLOYEES 2025

DONATIONS OF BERGOS PRIVATE BANK
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OUR SOCIETY

Christmas Donation

A SPIRIT OF GIVING

This summer, the bank invited the children at the Weidhalde
Shelter and the caregivers of the local children’s shelter

to spend a day at the zoo. Under sunny skies, participants
enjoyed a guided tour that provided valuable insights into
the animals, their behaviour, and their unique abilities.

Beyond the educational experience, the day offered a
meaningful opportunity to strengthen relationships and
foster mutual understanding. By discovering the world of
animals together, the children and our team stepped outside
our respective environments and gained a deeper under-

standing of what meaningfully connects us on a human level.

This winter, building on a tradition that continues to grow
in meaning each year, Bergos’ owners, board members,
and employees, once again came together during the festive
season to support the children at the shelter. In addition to
carefully selected Christmas gifts, a further CHF 6,000 was
raised to support a memorable trip to Europa-Park and to
fund additional activities and experiences for the 11 children
throughout the year. Part of this amount was contributed by
the winning team of the Bergos Step-Up Challenge -
in which employees were encouraged to maximize
their daily steps — who voluntarily donated their
prize money to the children’s shelter.

The sustained enthusiasm and generosity

behind this initiative reflect the strong culture

of solidarity and social responsibility that
characterizes Bergos and our Bergosians.

Buy Food with Plastic

PARTNERSHIP FOR ENVIRONMENTAL AWARENESS
AND SOCIAL EQUITY

In 2025, we became official Bronze Partners of Buy_

Food with Plastic, an organization that enables people

in Nicaragua, Ghana, and India to purchase food with plastic
bottles. Its mission aligns closely with our commitment to
Human Private Banking and our dedication to generating
social and environmental impact.

Our collaboration began in 2024, when Khalil Radi,

Co-CEO and Co-Founder of Buy Food with Plastic, spoke

on the panel at our first philanthropy event. Since then,
Bergos has financed entrepreneurial education training,
participated alongside clients in the Buy Food with Plastic
charity golf tournament, and implemented initiatives within
the bank itself. We replaced employees’ traditional Christmas
chocolate gifts with Treats of Buy Food with Plastic, produced
by the St. Jacobs Stiftung in Zurich. Through this initiative,
CHF 2 per employee was donated, providing a hot meal

for a child in need.

This partnership amplifies the Bank’s initiatives to promote
social equity, environmental awareness, and meaningful
positive change.

23
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OUR SOCIETY

AIR Program

Since 2021, the Bergos AIR Program has supported
emerging artists in developing their creative and
professional paths. In 2025, our AIR Artist was LAGIOIA,
a Swiss singer-songwriter whose work blends indie soul
with deeply personal storytelling.

LAGIOIA joined the Bergos AIR Program at a pivotal
moment in her career. Following the release of her debut
album Brutally Honest, she brought her music to stages
across Switzerland, including a sold-out show in Zurich
and a full-band performance at the Stars in Town Festival.

This year also marked the launch of our program’s new
modular format, designed to provide artists more targeted
support. LAGIOIA selected the Recording and Production
Support module, which enabled her to pursue a long-held
dream: traveling to Los Angeles and immersing herself in
its unique music scene. Supported by the AIR Program,

she had the opportunity to work with a local producer

on a brand-new song and connected with other artists
and industry peers.

LAGIOIA’s AIR residency reflects the program’s goal
of empowering artists not only by fostering artistic
and creative growth but also by supporting long-term
career development.



https://bergosnext.ch/air/
https://www.lagioiamusic.com/
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OUR BERGOSIANS

Our Bergosians are at the core of our success
as a private bank. In chis chaptcr, we highlight
how we strive to empower our people

to reach their tull potential.

Living our Core Values

RECOGNIZING EXCELLENCE

We value the commitment and performance of

our Bergosians and aim to create an environment

that supports long-term professional development.

In 2025, 16% of our employees were promoted,
reflecting our focus on recognizing achievement

and encouraging career progression. We place
particular emphasis on supporting young professionals
by offering opportunities to take on responsibility and
develop leadership capabilities at an early stage.

PROMOTING LIFELONG LEARNING

Continuous learning is a key element of our culture.

We invest in the development of our employees

by providing access to a broad range of learning
opportunities, including certifications, training pro-
grams, and diverse learning formats. In 2025, we further
expanded our digital learning offering through the

Swiss Learning Hub and complemented it with hybrid
training formats. These initiatives also included targeted
learning opportunities related to artificial intelligence,
supporting our teams in developing relevant capabilities
in a changing regulatory and business environment.

In addition, 15 Lunch & Learn sessions were held

during the year, fostering ongoing knowledge

exchange across the organization.

CHAMPIONING EQUAL OPPORTUNITIES

We are committed to providing a fair and inclusive
workplace. In 2025, our Bergosians represented
12 nationalities, reflecting the diversity and
international character of our organization.

Our employment contracts and internal guidelines
are gender-neutral, and we offer flexible working
models that support different life situations,
including remote and part-time arrangements.

To support new parents, Bergos provides parental
leave of up to 14 weeks for both parents,
applicable across the organization,

facilitating equal opportunities

and a smooth return to work.

29



30

OUR BERGOSIANS

Fostcring an Inclusive and Supportive Culture

EMPOWERING WOMEN

Through the Bergos Women Network, the Bank provides
a platform for female employees to connect and actively
support their professional development. In 2025, the
network organized five networking lunches in a newly
introduced curated format, featuring both internal and
external speakers. The initiatives addressed two key
dimensions: strengthening confidence in financial
decision-making and fostering personal development
and leadership capabilities. These themes were further
reinforced through a workshop with positivity coach

Pia Eggimann, who shared her perspective on navigating
uncertainty with curiosity and confidence (Passion Pod
Vol. 16, “Presence Is Your Currency: Navigating Uncertainty

with Curiosity and Confidence”), as well as through the
annual Women'’s Networking Event, where Olympic golfer
Fabienne In-Albon inspired participants by reflecting

on performance with purpose (Passion Pod Vol. 18, “From
Golf to Growth: Performance with Purpose”). Key insights
from both initiatives were captured and made accessible
through these dedicated podcast episodes.

The share of female employees, measured in full-time
equivalents, stood at 38%, reflecting our continued
efforts to support diversity within the organization.

ENABLING LEADERSHIP

Developing strong leadership remains a priority for Bergos.
In 2025, we continued to invest in the development of our
team heads through targeted coaching and leadership
initiatives. These measures are designed to strengthen
accountability, support effective collaboration, and foster
long-term team development across the organization.

ENRICHING OUR CULTURE

At Bergos, culture is something we actively create
together. Shared experiences beyond the workplace
strengthen connections and build a strong sense of
belonging. Through our Culture Circle, Bergosians
explored the art world during a summer gallery-hopping
event, and 2025 also marked the launch of our Sports
Committee, creating new opportunities to stay active
as a team. A highlight was our joint participation in the
Greifenseelauf, where colleagues demonstrated true
team spirit beyond the office. We were also proud to
take part in the Synpulse Banking Soccer Cup 2025 -
a dynamic afternoon defined by energy, team spirit,
and fair play. Team Bergos secured an impressive third
place, reflecting the dedication and cohesion that
characterize our collaboration both on and off the
field. These shared moments strengthen bonds and
foster a vibrant community across the bank.
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OUR OFFERING

Bergos acknowledges that ESG factors play

a signiﬁcant role in assessing investment risks

and long—tcrm performance. ESG principles

are therefore embedded across all investment
processes within our liquid investment

solutions. In addition, we support clients

who wish to create impact through 33

philanthropic engagement.
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OUR OFFERING

Achieved Milestones

7
S AN

/" STRENGTHENING OF OUR ESG EXPERTISE \\

In 2025, Bergos further strengthened its

ESG expertise by investing in the knowledge

and qualifications of its employees. The bank

offered a Lunch & Learn session with an external
expert from ZHAW to all staff. In addition, the Private
Banking department held dedicated Lunch & Learn

| sessions focused on integrating ESG considerations

f into client dialogue and advisory activities.

\ Within the Investment function, ESG expertise
‘ was further enhanced through formal qualifications,
with twice as many employees completing the EFFAS

Certified ESG Analyst (CESGA) certification compared

s to the previous year. The Bergos ESG framework is
firmly embedded in the onboarding program for

‘\ new joiners, ensuring a shared understanding of
ESG principles across the bank and fostering

\ .
. risk awareness. /

AN e
. p

\ a consistent approach to ESG-related /

ENHANCING OUR ESG OFFERING \\\

In 2025, ESG considerations were embedded into

Bergos’ discretionary portfolio management offering.

Client documentation and mandate structures were adapted

to enable clients to explicitly define ESG preferences within
discretionary mandates, ensuring that ESG considerations
are integrated transparently and consistently into portfolio
construction and ongoing portfolio management, in line w
with individual investment objectives. ESG scores, including
proprietary ESG assessments, are monitored on an ongoing
basis to support portfolio oversight and to ensure operational
readiness for evolving regulatory requirements and changing
client expectations. In advisory mandates, ESG-aligned ,
instruments such as green bonds are implemented where /
clients request such exposures. This approach reflects ) :
Bergos’ client-driven philosophy, integrating ESG
considerations in a tailored and pragmatic manner //
without positioning ESG as a standalone /
product offering. e 35
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/
/ DEVELOPING OUR PHILANTHROPIC OFFERING \\\

/ \
/ In 2025, our philanthropic offering continued to \
evolve as we accompanied our clients on their giving \
journeys, with an increasing focus on connecting like-
minded individuals and impactful ideas. At our second
Bergos Philanthropy Event, we brought together change-
| makers to explore how giving can extend beyond financial |
support — from committing time to sharing expertise and
leveraging influence — inspiring our guests to translate ‘
‘ conversations into meaningful, lasting impact. ‘



OUR TARGETS

INVESTMENT

36

- Further embed ESG knowledge and oversight within

the investment function through continuous training
and the introduction of regular quarterly ESG reviews
to support consistent awareness and effective oversight
Ensure the consistent availability and use of ESG data
across investment decisions

- Continue targeted ESG training for investment

professionals and RMs to maintain ESG expertise
and awareness

- Ensure operational readiness to adapt investment

processes to evolving regulatory requirements

EMPLOYEES

SOCIETY

- Advance a structured employee education concept to

strengthen professional development across the bank

- Continue expanding our Sports Committee to foster

well-being, team spirit, and active engagement
among Bergosians

- Continue to support organizations and social initiatives

that are aligned with Bergos’ values

ENVIRONMENT

- Continue integrating digital tools across our processes
- Keep offsetting our CO2 emissions related to

business travel

- Continuously review and refine ESG processes

in response to regulatory developments

and market standards

Ensure long-term continuity of ESG expertise
within the investment team

« Remain responsive to evolving client expectations

related to ESG considerations

- Build a comprehensive learning portal that centralizes

all regulatory and non-regulatory learning content to
support both technical expertise and personal growth
Continuously refine our policies and support mecha-
nisms to help our people integrate professional and
personal priorities in a sustainable way

Expand our preventive health and well-being support -
notably through our partnership with Movis

- Refine long-term philanthropic engagements and

targets for Bergos

- ldentify additional measures to reduce CO2 footprint

in business travels
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This publication is for information and marketing purposes only. The provided information is not legally binding
and neither constitutes a financial analysis, an offer for investment transactions, an asset management
mandate or an investment idea and does not substitute any legal, tax or financial advice.

Bergos AG (hereinafter “Bergos”) reserves the right to amend the range of services, products and prices at any
time without notice. Bergos does not accept any liability for the accuracy, correctness or completeness
of the information.

The information is intended solely for the use of the recipient and shall not be passed on to any third party.
The reproduction in part or in full without prior written permission of Bergos is not permitted.
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